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Objectives

insurance @

 To discuss major areas of disruption in insurance

« To measure impact of disruptive technologies on insurance

 To estimate the impact on the workforce

- To examine the state or readiness of insurance companies in the face of disruption

» Todiscuss the availability and accessibility of infrastructure that enables the easy adoption of latest technological advancements
« To explore the future of insurance in an increasingly advanced world

 To outline the regulatory framework surrounding the new technologies
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DISRUPTIVE TECHNOLOGIES

IN INSURANCE

As the world get smaller and smaller, thanks to advancement in technology that has seen people getting interconnected in
virtually all spheres of life, there has been a massive rise in innovations that have disrupted the way people previously
conducted business.

In this venture, insurance as an industry has not been spared.Insurers who wish to remain current or start innovating to stay
ahead should be experimenting with the many ways in which the innovations can simplify the way insurance business is
done.With the reality of technology in place, there is a need for the insurance industry to claim its place in the face of this
inevitable wave of worldwide disruption.

The answer, obviously, lies in insurance companies investing in technology. Wearable technologies are one example; now
people can monitor their blood pressure and other health concerns by just looking at a watch on their wrist or a bracelet on
their ankle. In future, a chip inserted in your skin my reveal your whole medical history. A life assurance or funeral cover
organisation can take advantage of this technology and provide health monitoring devices to help clients stick to healthy
habits.

There are other advantages for insurance companies to embrace the latest advancements in technology:

« Use it to keep track of things, big and small

« Think of ways to make the insurance technology available to people at affordable costs.

« Technology (big data) brings insurers closer to their clients

« Replace legacy communication channels with anywhere, any-time communication.

Besides, the data gained from such intimate engagements with clients is invaluable, and insurance companies can use it to
make future decisions and plans that are based on sound research and knowledge of their client base. It also helps in
predicting future disruptive technologies and making the necessary advancement measures.

Of course, there are regulatory and ethical factors to consider when adopting such innovations; but there is no question that
various technologies have disrupted and will disrupt the way insurance is carried out in all its entirety — vehicle insurance, life
assurance, health insurance, underwriting and all other spheres of an insurer's life. The intricacies and eventualities of such
will be discussed at the Disruptive Technologies in Insurance Conference; scheduled for the 23rd and 24th of November, 2017
at the Emperors Palace Convention Centre.
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Target Audiences

» CEOs

» HRand Training Managers

» Actuarial scientists

» Technology Officers ) a, |

» Risk Managers . )
Business Development Executives '

* Investors " | INSURANCE
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Ice processes

O Wealth management

Start-ups

Underwriters
* Re-Insurance Experts ' &
» Insurance Brokers '
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PROGRAMME

Day 2
Registration and Networking 07:00 Registration and Networking
Opening Remarks by Chairperson 08:45  Opening Remarks by Chairperson
Creating consistent customer experience using technology 09:00  Technology and Insurance service provision
Mo Areff: Customer Engagement Lead: Karabina - State of technology in South Africa

Opportunities and challenges

Technology and the regulatory framework llan Ossin: Head of Telematics: Discovery Insure
Norton Rose Fulbright

09:45  Disruption and Employment
REFRESHMENTS AND NETWORKING Daniel Schwartzkopff: Co-Founder: DataProphet
Keynote Address: Digital Insurance done right 10:30 REFRESHMENTS AND NETWORKING
» How to steer the Insurance Business in a Digital World
David Clamp: Founder & MD Merlin Consulting: 11:00  Creating a Culture of Innovation in a Disruptive World

United Kingdom
LUNCH AND NETWORKING
TinsurtechStartups

« Challenges and opportunities
Benji Coetzee: Founder & CEO: Empty Trips

[N

» How companies can leverage what they have to stay in
touch
Annalie Terblanche: Rubix Digital Solutions
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GROUP

BOOKINGS v
(3 OR MORE)

R4,999

EARLY BIRD
BY OCTOBER 31

R5,999

LIMITED SEATS
REGISTER NOW

To register, please complete form below
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Designation:

Company / Organisation:

Designation:

Company / Organisation:

By completing and signing this form, the signatory accepts the terms and conditions as stated on
the registration form.

REGISTRATION FORM

Please indicate your choice of payment method

|:| Bank Transfer
|:| Cash Deposit

Banking Details

Vukani Communication Consultancy (PTY)

First National Bank

Account No. 62584405867, Account Type : Cheque
Branch Name : Randburg Square

Branch Code: 261750

FEE R6 999Excl Vat per person

EARLY BIRD BY OCTOBER 31R5,999

Conference fee above INCLUDES the following entitlements: Entrance
to session,registration pack, daily lunch and refreshment breaks.

Registration fees above EXCLUDES the following entitlements: Travel
costs and accomodation.

REGISTER NOW

Terms and Conditions

The following terms and conditions will apply

» Vukani Communication reserves the right, due to circumstances
beyond our control, to change speakers, conference content, date
and venue.

*The signed registration form is a binding contract.

* No seats will be reserved unless Vukani Communications receives
a signed registration form.

SUBSTITUTIONS:

 Delegate Substitution. Substitution is welcome at any time and do
not incur any additional charges. Please notify Vukani Communica-
tion in writing of any such changes at least 3 days before the date
of the event.

« Please note that the speakers and topics were confirmed at the
time of publishing however circumstances beyond the control of the
organizers may necessitate substitutions, alterations or cancellations
of the speakers and/or topics.

*As such, Vukani Communication reserves the right to alter or modify
the advertised speakers and/or topics if necessary. Any substitutions
or alterations will be updated and sent to you as soon as possible.

* Delegate substitution must be made in writing 7 days before the
start of the event.

CANCELLATION:

By signing and returning the registration form, the authorizing signatory
on behalf of the stated company is subject to the following terms and
conditions.

«Charge of 50% of the Registration Fees, plus R700 (+VAT) Administrat-
I've charge will be made for cancellations recieved in writing at least 14
working days prior to the event.

For any cancellations recieved in less than 7 working days before the
date of the event, the full fee will be payable and no refunds or credit
notes will be given.

«If registered delegate does not cancel and fails to attend the summit,
this will be treated as cancellation and no refund or credit will be issued

Organised by

(a
VUKANI

COMMUNICATIONS

«Synergy « Purpose » Growth

Email the registration form to jerry@vukanicomms.co.za or fax to 0865527176
For more information please contact us on +27 11 886 0433 / +27 10 211 9100 |info@vukanicomms.co.za
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